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desired conversion path. Follow these

steps to show
O DETERMINE THE PURPOSE OF THE POST & HOW TO ADD VALUE

The post will inevitably be more search friendly if you
provide content with enhanced value. Include useful

up higherin
search results
information that the reader can implement into their and drive more

business or role. This will also make the post more sharable

and linkable, which will further enhance SEO. traffic to your
site.

O CREATEATITLE

Start with one general idea for the title of the post. This will
help you keep the content highly correlated with the theme
at hand and give you a better chance of ranking well.

CHOOSE KEYWORDS

3 ASSIGN ONE PRIMARY KEYWORD OR THEME

The theme should be highly correlated with the topic and should contain top keywords
for your target market. Keep an eye on the competitive nature, and try to stick with
mid- to long-tail search terms.

[0 USE THE PRIMARY KEYWORD IN THE FIRST PARAGRAPH

The post will inevitably be more search friendly if you provide content with enhanced
value. Include useful information that the reader can implement into their business or
role. This will also make the post more sharable and linkable, which will further
enhance SEO.

O INCLUDE THE PRIMARY KEYWORD IN THE H1 TAG

Be sure to include the primary keyword or theme in the title, preferably towards the
beginning of the text.
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O ASSIGN A FEW CORRELATED KEYWORDS

This will happen naturally most of the time, but be sure to add synonyms and other
variations of the keyword/theme in your writing. Avoid keyword stuffing, or using the
same keyword over and over again.

WRITE YOUR POST

O WRITE AT LEAST 750+ WORDS

Write a minimum of 750 words for every post in order to convey the quality of the
content. Longer posts are great, along with rich media like photos, graphics, and video.

[ ADD A TREMENDOUS AMOUNT OF VALUE TO THE READER

Always write to add value. The main goal of every blog entry should be to provide some
type of intelligence or action that a user can take back to their business and
incorporate.

O WRITE FOR A 14-YEAR-OLD

Keep your content simple and to the point. Readers aren’t going to appreciate or value
extraordinarily long sentences or complicated verbiage.

ENHANCE READABILITY

O INCLUDE SUBHEADINGS

Expect your audience to scan your post, and make sure the content is broken up with
subtitles that will help the reader easily identify personal areas of interest.

O USE SOURCES, BUT MAKE SURE THEY'RE ACCURATE

It's always good to include stats and valuable insight in an article, but make sure that
you either link to or attribute the source, and ensure that it's accurate.

[ DON'T BE AFRAID TO LINK TO OTHER WEBSITES

If it supports the article and isn't a competitor, don’t be afraid to link to an external site.
Just make sure that the link is set to open up in a new window, so your visitors don’t
lose their ability to continue to navigate your site.

O INCLUDE THEMATIC KEYWORDS IN THE SUBHEADINGS

Make sure that these keywords aren't the exact same as the main H1 tag, but variations.

O MAKE SURE THE META DATA FITS

Keep titles and descriptions within the proper character and pixel length to make sure
that it shows up without being truncated in search results.
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OPTIMIZE THE IMAGES

O CHECK IMAGE FILE SIZE

For site speed purposes, make sure that the image file is the same size as the area of the
page that it will occupy on a desktop.

O FILL OUT THE ALT-IMG TAGS
Make sure that all images have the ALT tags filled out with thematic keywords.

GET YOUR POST OUT THERE

[ LOOK FOR CROSS LINKING OPPORTUNITIES

Identify areas of the site that are highly correlated with the article, and be sure to
include a way to link to them within the main copy.

O ENDWITHACALLTO ACTION

All good blog posts are written with a goal in mind. End with a call-to-action that tells
the reader what you want them to do next. This is often text, but it could also be an
image that links to a top-of-funnel asset or demo.

O USE THE PRIMARY KEYWORD IN THE IMAGE FILE NAME AND TITLE

When adding images, use the primary keyword in the original file name and the title in
the CMS.

O MAKEIT SIMPLE TO SHARE ON SOCIAL MEDIA

Make sure that you have “share” widgets in place and include “Click to Tweet” options
for memorable posts and/or statistics that the reader can easily share.

Need help creating blog posts, developing a content strategy, or optimizing your
website? We'd love to hear from you — get in touch.
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https://www.kpitarget.com/contact/
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